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RED iz by no means the largsst or most

tar-reaching of Huntaworth Group publio
relationa operations holdings —Grayling and
Citigate both have more offices and higher fee
income—but in terma of reputation it remaine
a jgwel in the parent company onown. Fed
has bean the UK. 's reigning consumer public
relatons lsader for the best part of a decads,
and continues to grow, with fees for 2008 of
around £13.2 million a 16" oonsscutive ysar
of growth anticipated in 2010, despite being
hard hit by the government'a apsnding outa.
The firm alzo continues to rack up ewards at
an impreesive paos, including snother SABRE
Fward for ite work an the *Dangerous Calslbe”
campsign for Modfes.

O resacn for the firm's continuing solid
parformance ia the mpreasve depth of ssnicr
management talant, led by chisf sxecutive
Mike Morgan and mansging directors
Andrew Baiden and Amanda Duncamn.
Seven longatanding directore — sverage
tenure ning years—ars stil there, and the
frm’s thres top execa have a combined 30
yeara of Red experisnos: Morgan haz epant
16 yoars at Red working with clisnta including
McDonald's. Xbox, Mokia, Sateway and
Bass; and Baiden haz nina years with Red,
while Duncan haz been an smployes snos the
firm's inception.

Clisnts have besn equaly loyal. Several
bius-chip clients Red picked up durng its first
faw yeara—nclugng Johnson & Johnson
and MeDanald's—are al atill with the firm
mong than a decads later, and have besn
joined over the yearz by the fkas of PTizer,
Molson Coors, Movartis, GlaxoSmithKline,
Samsung, Cadbury, Capgemini, and
Mundipharma. Mew additons owsr the past
12 monthe moluds Kelkoo, Disneyland
Paris. Avis/Budgst. Adoba, Thistls,
Barciays. Barclaycard, Sage. Coca-Cola,
Mayborn, and Yakult. The divereification
of the client portiolio is evident in induztry
rankings: cnoce known exoluzively &2 a
conaumer firm (it ranks numiber two on PR
Wilssk's consumer league tabls) the firm iz
now in the top 10 tech coneuwtancies in the
UK. and hae oimbed to a epot just cutside
tha top 10 in healthoars. The firm's ShinySed
digital group iz a lsader in the new meda rea’'m

too, and was strengthenad in 2010 with the
apipointment of Taylor Herring weteran Matt
Parl:.

The fimn differentiates itaelf by itz ability o
make news, creats content, and tel stones.
Shg ideas can't just bs eye-oatching. they
alzo have to be driven by an insight into the
clisnt, and ths clisnt's customer; they have
to be truthfl and suthentic. The impact of al
thiz creativity iz measursd through a syatam
the firm calle Aied Heat, which provides a
quantitative and qualitative sssessment of
meda coverage. Awands continusd to flow in
2010. In addition to the SASRE for Mohfes,
Bed picked wp a Communique Award for the
regearch undsrpinning Piizer's countsrieit
madicine awarsnsse campaign, a Reputation
Cmiine Award fior the Cobra Mational Curry
Wash campaign, and three PR Wesk Award
mominations.

Cher highlighta moluds work: on
Barclaycard’s contactisss initiative, the launch
of Pad rival Galaxy from Samsung, and the
rebranding of Abbey to Santander. The firm
alzo worked an corporate social reeponasibiity
efforts for SBamtander, prompting the clisnt 1o
aay” “Their undsretanding of the nesds of both
raticnal and regional journaliate has helped
‘Eantander's CER programme punch above
ite waight in the meda. | know | can trust the
team at Red to both propose, and oruoally
delver to target, on oreative campsaigns
that deliver the right mesaage to the right
audisnce "

Pan-regicnal sesignmenta ower the
past 12 monthe ranged from launching Tom-
mas Tippee baby eguipment nto Europs and
Aszia to soting as the lsad agenoy for Kelkoo's
Eurcpean PR teama, cresting storss and
collatersl to raling out a counterfeit medicines
awarensss campaign acrose 14 European
courtries for Pfizar.



